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| 1. Executive Summary

What is this site?
Elite Workforce Inc is a B2B IT staffing and Al automation services company headquartered in Illinois, operating
nationwide. The company positions itself at the intersection of two verticals:

1. Traditional IT staffing — contract, contract-to-hire, managed resourcing, direct hire

2. Al-powered automation services — chatbots, document processing, workflow automation, predictive

analytics, app development

Target Audience: Enterprise IT decision-makers, VPs of Engineering, CTOs, procurement officers, and HR

leaders at mid-to-large US companies seeking IT talent and/or Al automation solutions.

Core Value Proposition: "High-velocity IT talent and Al-enabled automation solutions nationwide" —
combining staffing services with Al automation under a single enterprise vendor.



Overall Grade: C+

Dimension Grade Summary

Technical SEO F Entire site is noindexed; zero meta descriptions, OG tags, or schema
Content Quality © Professional tone but thin on most pages; 7 of 17 pages under 350 words
Security Posture D Five critical security headers missing; version headers exposed

Al Search Readiness F No structured data; noindex blocks Al crawlers

Trust & Social Proof F Zero testimonials, case studies, client logos, or named clients

Site Structure B Logical page hierarchy, clean URLSs, custom WordPress theme

Page Speed B Average load time ~1,550ms; TTFB acceptable at ~460ms

Mobile Readiness © Viewport correct, no horizontal scroll; 19-25 small touch targets per page

Top Critical Findings

CRITICAL BLOCKER — NOINDEX ON ALL PAGES: Every page on the site carries robots: noindex,
nofollow . The entire site is invisible to Google, Bing, and Al search crawlers. This single issue likely accounts
for zero organic search traffic. Fix: WordPress Admin > Settings > Reading > uncheck "Discourage search

engines from indexing this site."

CRITICAL — ZERO META DESCRIPTIONS: Not a single page has a meta description. This directly
suppresses click-through rates in any search result where the page eventually does appear.

ROI data exist anywhere on the site. Enterprise buyers require proof of delivery before engaging a vendor.

CRITICAL — MISSING STRUCTURED DATA: No JSON-LD schema of any type exists on any page. This

‘ CRITICAL — NO SOCIAL PROOF: Zero client testimonials, case studies, named client logos, or quantified
‘ blocks all Al Overview and rich result eligibility across Google, ChatGPT, and Perplexity.



| 2. Page-by-Page Analysis

2.1 Home Page

Attribute Value

URL https://eliteworkforceinc.com/
Word Count 504

Load Time 1,508ms

TTFB 471ms

Content Grade C+

SEO Grade F

Content Quality

e Good H1: "Build Enterprise Teams. Deploy Intelligent AL." — clear and compelling
e 6 H2s provide reasonable structure covering Al, IT modernization, and company positioning
¢ 10 H3s cover sub-services adequately

e 504 words is thin for a homepage — enterprise buyers expect 800—1,200 words minimum

SEO Issues

Title tag: "Elite WorkForce Inc" (19 chars) — generic, ho keywords, no value proposition
o Should be: "Elite Workforce Inc | IT Staffing & AI Automation Solutions Nationwide"
* Meta description: EMPTY
e robots: noindex, nofollow — site is not indexable
e 26 of 46 links have no anchor text — accessibility and SEO failure
e 17 of 21 images lack lazy loading

¢ No OG tags, no Twitter Card, no JSON-LD
Content Gaps

e No client logos or "Trusted by" section

* No statistics (clients served, placements made, satisfaction rate)
¢ No testimonials or client quotes

« No industry recognition badges

» No differentiation from competitors (Robert Half, TEKsystems, Accenture)
UX | CRO Issues

e 21 small touch targets on mobile (below 48x48px minimum)
e 2 images with empty alt text ( home-instagram-2-1.png , group-image.png )

¢ Duplicate email subscription forms (Contact Form 7 + GET form) — confusing UX


https://eliteworkforceinc.com/

e CTA buttons contain empty text — screen readers cannot parse them

2.2 Al Automation Services (Hub Page)

Attribute Value

URL /ai-automation-services/
Word Count 936

Load Time 1,584ms

TTFB 482ms

Content Grade B

SEO Grade F

This is the strongest page on the site. 936 words with comprehensive topic coverage across use cases,
delivery process, industries, tech stack, and FAQ.

Strengths

e FAQ section present — high value for Al search eligibility
e 6-step delivery process documented

e 6 industries listed

e Tech stack section included

e 6 use cases at H4 level: Customer Support, Sales, Document Processing, Finance, Operations,
Compliance

SEO Issues

Meta description: EMPTY

. robots: noindex, nofollow

FAQPage JSON-LD schema absent — a significant missed opportunity given existing FAQ content

e Linksto /portfolio/ — likely a 404 (not found in crawl)

Content Gaps

¢ No pricing indicators (even "starting at" or "custom engagement")
¢ No case study links with real results

e No DIY vs. outsourcing comparison



2.3 Al Chatbots & Virtual Assistants

Attribute Value

URL /ai-chatbots-virtual-assistants/
Word Count 315

Load Time 1,652ms

TTFB 439ms

Content Grade C-

SEO Grade F

315 words is critically thin for a service page. Enterprise buyers require 600+ words minimum.

Content Gaps

¢ No technology specifics (GPT-4, Claude, custom models?)
« No integration examples or supported platforms

e No deployment timeline estimates

e No pricing model explanation

e No security or compliance discussion for chatbot data handling

2.4 Al Document Processing

Attribute Value

URL /ai-document-processing/
Word Count 356

Load Time 1,586ms

TTFB 478ms

Content Grade C

SEO Grade F

6 automation capabilities and a 6-step workflow are documented. Slightly better than chatbots page but still
thin.

Content Gaps

e No accuracy metrics (e.g., "99.2% extraction accuracy")

e No document volume capabilities



e No supported file types listed

e No compliance mention (HIPAA for healthcare docs, SOX for financial)

2.5 Al Workflow Automation

Attribute Value

URL /ai-workflow-automation/
Word Count 342

Load Time 1,583ms

TTFB 437ms

Content Grade C

SEO Grade F

6 workflow types and a 6-step build process are outlined. No specific tool mentions (n8n, Zapier, Make) despite
n8n imagery appearing on the homepage.

2.6 Predictive Analytics

Attribute Value

URL /predictive-analytics/
Word Count 320

Load Time 1,592ms

TTFB 453ms

Content Grade C-

SEO Grade F

6 use cases (demand forecasting, anomaly detection, churn, lead scoring, KPIs, risk signals) and a 6-step
approach are listed. No ML frameworks, model types, or accuracy benchmarks mentioned.



2.7 Al Application Development

Attribute Value

URL /ai-application-development/
Word Count 240

Load Time 1,586ms

TTFB 463ms

Content Grade D

SEO Grade F

240 words — the thinnest service page on the site. Only 2 H2 sections. Links to five pages not found in the
crawl (likely unpublished or 404): /ai-web-design/ , /ai-web-development/ , /ai-ecommerce-

development/ , /ai-internet-marketing/ , /ai-erp-crm-integrations/ .

2.8 IT Consulting

Attribute Value

URL /it-consulting/

Word Count 435

Load Time 1,301ms (fastest page)
TTFB 449ms

Content Grade B-

SEO Grade F

Strong heading hierarchy with 4 core capabilities, a 4-phase delivery framework, and 4 differentiators. Uses an
emoji pointer image ( 1f449.svg ) that should be CSS/HTML. Empty H3 tag present — heading hierarchy bug.



2.9 Contract Staffing

Attribute Value

URL /contract-staffing/
Word Count 418

Load Time 1,595ms

TTFB 464ms

Content Grade C+

SEO Grade F

BUG — DUPLICATE H1: Two H1 tags present: "Contract Staffing" and "Contract Staffing Solutions."

418 words with practical content covering contractor advantages, use cases (maternity cover, seasonal spikes,
product launch), and 7 H4 scenario items.

2.10 Contract to Hire

Attribute Value

URL /contract-to-hire/

Word Count 502

Load Time 1,649ms

TTFB 544ms (slowest TTFB on site)
Content Grade C+

SEO Grade F

BUG — DUPLICATE H1: Two identical H1 tags ("Contract to Hire" x 2).

502 words with decent practical content. Slowest TTFB on the site at 544ms.



2.11 Managed Resourcing

Attribute Value

URL /managed-resourcing/
Word Count 299

Load Time 1,258ms

TTFB 444ms

Content Grade D+

SEO Grade F

BUG — DUPLICATE H1: Two identical H1 tags ("Managed Resourcing" x 2).

299 words — below the 300-word thin content threshold. Only 2 H2 sections.

2.12 Permanent |/ Direct Hire

Attribute Value

URL /permanent-direct-hire/
Word Count 463

Load Time 1,546ms

TTFB 457ms

Content Grade C+

SEO Grade F

BUG — DUPLICATE H1: Two identical H1 tags ("Permanent / Direct Hire" x 2).

463 words with a 4-section process (finding right person, skills assessment, seasoned talent, guarantee
program). The "Guarantee Program Included" trust signal is buried and should be prominently featured.



2.13 About Page

Attribute Value

URL /about/
Word Count 486
Load Time 1,514ms
TTFB 474ms
Content Grade B-

SEO Grade F

Strong H1: "Built for Enterprise Velocity. Powered by Talent. Accelerated by Al." Seven H2 sections cover
company identity, differentiators, deliverables, work style, industry focus, security/compliance, and culture. Four
images with meaningful alt text. CTA buttons have empty text.

Content Gaps

e No team photos or leadership bios

¢ No company founding year or history

+ No employee count

e No geographic presence details beyond "lllinois Headquarters"

e No client logos or partner relationships

2.14 Jobs Page

Attribute Value

URL ljobs/
Word Count 170
Load Time 1,626ms
TTFB 515ms
Content Grade D

SEO Grade F

Only 170 words. Uses WP Job Manager plugin. H1 "Find Your Dream Career" is generic. No JobPosting

schema markup — critical omission for a jobs page.



2.15 Contact Page

Attribute Value

URL /contact/
Word Count 290
Load Time 1,613ms
TTFB 459ms
Content Grade Cc

SEO Grade F

H1 "Let's Build What's Next — Talent or Al Solutions" is strong. Empty H3 and H4 tags are present. No phone
number, no office address, no map embed, and no response time commitment visible on the page.

2.16 Compliance & Governance

Attribute Value

URL /compliance/
Word Count 736

Load Time 1,590ms
TTFB 445ms
Content Grade B+

SEO Grade F

The second strongest page on the site at 736 words. 12-section structure covers Workforce Compliance,
MSP/VMS Readiness, Al Governance, Data Protection, Confidentiality, Ethics, Risk Management, Regulatory
Alignment, Insurance, and Continuous Improvement. 16 empty H4 tags create a heading hierarchy problem.



2.17 Privacy Policy

Attribute Value

URL Iprivacy-policy/

Word Count 693

Load Time 1,690ms (slowest page)
TTFB 441ms

Content Grade B

SEO Grade N/A (noindex appropriate)

693 words across a 13-section structure. Explicitly covers Al & Data Security commitments — a positive
differentiator for enterprise trust. The noindex directive is appropriate for this page type.

| 3. Technical SEO Audit
3.1 Critical: Noindex on All Pages

CRITICAL BLOCKER: Every page on the site is tagged robots: noindex, nofollow . The site has zero
search engine visibility. This is almost certainly the WordPress "Discourage search engines from indexing this
site" checkbox left enabled after launch.

Fix (1 minute, zero cost):

WordPress Admin > Settings > Reading > uncheck "Discourage search engines from indexing this S

After fixing, submit an XML sitemap to Google Search Console immediately.



3.2 Meta Tags Completeness

Element Status Pages Affected
Title tags Present but weak 17/17
Meta descriptions MISSING on ALL pages 17 /17
OG Title MISSING on ALL pages 17117
OG Description MISSING on ALL pages 17 /17
OG Image MISSING on ALL pages 17117
OG Type MISSING on ALL pages 17 /17
Twitter Card MISSING on ALL pages 17117
Canonical tags Present and correct 17 /17
Viewport meta Present and correct 17 /17
Lang (en-US) Present 17 /17

3.3 Heading Hierarchy Issues

Issue Pages Affected

Duplicate H1 tags contract-staffing, contract-to-hire, managed-resourcing, permanent-direct-hire
Empty H3 tags contact, jobs, it-consulting

Empty H4 tags contact, compliance (16 empty), privacy-policy (9 empty)

H1 containing paragraph-level text home

3.4 Missing Schema Markup (JSON-LD)

Zero structured data exists anywhere on the site.



Schema Type Target Page(s) Priority

Organization All pages (site-wide header) P1
WebSite + SearchAction Home P1
Service All 12 service pages P1
FAQPage /ai-automation-services/ P1
LocalBusiness [/contact/, /about/ P1
JobPosting /jobs/ P1
BreadcrumblList All pages P2
HowTo Service pages with process steps P2
ContactPage /contact/ P2
AggregateRating Service pages (once reviews collected) P3

3.5 Page Speed Signals

Metric Value Assessment
Average TTFB ~460ms Acceptable
Average load time ~1,550ms Good

Fastest page /it-consulting/ — 1,301ms Good

Slowest page /privacy-policy/ — 1,690ms Acceptable

JS files per page (avg) 17 Reduce

CSS files per page (avg) 7 Acceptable
External JS (unpkg.com/lenis) Loaded on every page Self-host

React + ReactDOM on every page ~46KB combined Heavy for non-SPA

Images without lazy loading 17 of 21 (home page) Add lazy loading



3.6 Mobile Optimization Signals

Metric Assessment

Horizontal scroll None detected — good
Viewport meta Correct on all pages
Hamburger menu Present on all pages

Small touch targets (<48x48px) 19-25 per page — CRITICAL
Small text 0 instances — good

3.7 Security Headers

Headers Present: permissions-policy , HTTP/2, HTTP/3 ((alt-svc )

Missing Security Headers:

Header Risk

X-Content-Type-Options: nosniff MIME-type sniffing attacks
X-Frame-Options Clickjacking
Content-Security-Policy XSS and data injection
Strict-Transport-Security (HSTS) SSL stripping
X-XSS-Protection Legacy XSS filter enforcement
Referrer-Policy Referrer data leakage

Information Exposure Headers (should be suppressed):

Server: Apache/2.4.66 (Debian) ~ exposes exact server version
X-Powered-By: PHP/8.3.30 — exposes exact PHP version

X-Pingback: xmlrpc.php ~ XML-RPC enabled (attack vector)

WP-JSON API endpoints are also publicly exposed.

Recommended .htaccess additions:



# Suppress version headers
ServerTokens Prod
Header unset X-Powered-By

# Security headers

Header always set X-Content-Type-Options "nosniff"

Header always set X-Frame-Options "SAMEORIGIN"

Header always set Referrer-Policy "strict-origin-when-cross-origin"

Header always set Strict-Transport-Security "max-age=31536000; includeSubDomains"
Header always set X-XSS-Protection "1; mode=block"

# Disable XML-RPC (add to wp-config or via plugin)

# add_filter('xmlrpc_enabled', '__return_false');

3.8 Internal Linking Gaps
e 23-28links per page have no anchor text
e Multiple links point to potential 404 pages (see Appendix A)
e Social profile links point to personal accounts, not company pages (see Appendix B)
e No breadcrumb navigation on any page

¢ No "Related Services" cross-linking between service pages



| 4. Content Strategy Gaps

4.1 Missing Pages Enterprise Buyers Expect

Missing Page

Case Studies / Portfolio

Blog / Insights

Industries Served
Testimonials / Reviews

Team / Leadership

Pricing / Engagement Models
Dedicated FAQ

Technology Partners
Competitor comparison pages
Geographic landing pages
Whitepapers / Downloads

ROI Calculator

4.2 Thin Content Pages

Page

Al Application Development
Jobs

Contact

Managed Resourcing

Al Chatbots & Virtual Assistants
Predictive Analytics

Al Workflow Automation

Al Document Processing

4.3 Missing Proof Points

The following trust-building content types have zero instances across the entire site:

Word Count

240

170

290

299

315

320

342

356

Impact
Critical
Critical
High
High
High
Medium
Medium
Medium
High
High
Medium

Medium

Priority

P1

P1

P1

P1

P1

P2

P2

P2

P2

P2

P2

P3

Minimum Expected

600+

400+

350+

500+

600+

600+

600+

600+



e Client testimonials

e Published case studies

¢ Named client references

¢ Industry awards or certifications

e "Trusted by" logo bars

e Quantified ROI metrics or statistics

« Portfolio items (page is linked but likely a 404)

e Team photos or leadership bios

| 5. Al Era Optimization (2026)
Al Search Engine Readiness Grade: F

The site would perform poorly across Al search surfaces (Google Al Overviews, ChatGPT, Perplexity) for the
following reasons:

1. No structured data of any type

2. No FAQPage schema despite having FAQ content on the hub page
3. noindex directive blocks Al crawlers from indexing content
4

. No entity disambiguation for "Elite Workforce" (common phrase, needs o0Organization schema with
sameAs links)

5. No E-E-A-T signals — no author attribution, no publication dates, no cited sources

6. No content directly answering conversational queries

Conversational Queries the Site Currently Cannot Answer:

Query Status

"What is the best IT staffing company in Illinois?" Not answerable — no location schema, no
reviews

"How much does IT contract staffing cost?" Not answerable — no pricing content

"What Al automation services are available for enterprise?" Partially answerable — content exists but not
indexed

"How long does it take to implement Al document processing?" Not answerable — no timeline content

"What's the difference between contract staffing and contract to Not answerable — no comparison content

hire?"

Schema Types Required for Al Search Eligibility:



Schema Key Fields Needed

Organization name , url, logo, contactPoint , areaServed , sameAs
Service name , provider , areaServed , offers , description
FAQPage mainEntity array of Question/Answer pairs

HowTo step array for process-based content

BreadcrumblList itemListElement for site hierarchy

| 6. Competitive Positioning

Trust Signals Audit

Trust Signal Present? Enterprise Expectation
Client logos No Critical
Case studies with ROI data No Critical
Named testimonials No Critical
Industry certifications No Expected
SOC 2/1S0 27001 badge No (mentioned in text only) Expected
Insurance coverage Mentioned Good
Team bios with photos No Expected
Years in business Not stated Expected
Number of placements made Not stated Expected
Awards or recognition None Helpful

Missing Competitor-Differentiation Content
¢ No "Why Elite Workforce vs [competitor]" comparison pages
e No industry-specific landing pages (Healthcare IT, FinTech, Manufacturing, etc.)
* No geographic landing pages (Chicago, Dallas, New York, etc.)

¢ No thought leadership or original research content



| 7. Priority Action Matrix

# Action Item Impact Effort Priority
1 Remove noindex (WP Settings > Reading) Critical Low PO
2 Add unique meta descriptions to all 17 pages High Low P1
3 Add Organization JSON-LD schema site-wide High Low P1
4 Fix duplicate H1 tags on 4 staffing pages High Low P1
5 Add Open Graph tags to all pages High Low P1
6 Add FAQPage schema to /ai-automation-services/ High Low P1
7 Install Yoast SEO or RankMath plugin High Low P1
8 Add security headers (HSTS, CSP, X-Frame-Options, etc.) High Low P1
9 Suppress Server and X-Powered-By headers Medium Low P1
10 Disable XML-RPC Medium Low P1
11 Optimize title tags with keywords on all pages High Low P1
12 Add lazy loading to all images Medium Low P1
13 Add anchor text to all navigation links High Medium P1
14 Create 3-5 case studies with ROI data Critical High P1
15 Add client testimonials (minimum 5) High Medium P1
16 Add "Trusted By" client logo section to homepage High Medium P1
17 Create company blog with 5-10 SEO-optimized posts High High P1
18 Add Service schema to all 12 service pages High Medium P1
19 Set up GA4 with conversion tracking High Low P1
20 Create XML sitemap and submit to Google Search Console High Low P1
21 Expand all thin service pages to 600+ words High Medium P1
22 Expand Al Application Development (240 — 600+ words) Medium Low P2
23 Expand Managed Resourcing (299 - 500+ words) Medium Low P2
24 Add Team/Leadership page with bios and photos High Medium P2
25 Create Industries Served page High High P2
26 Fix empty H3/H4 tags on contact, compliance, privacy pages Medium Low P2
27 Add BreadcrumbList schema to all pages Medium Low P2

28 Add JobPosting schema to jobs page High Medium P2



# Action Item Impact Effort Priority

29 Fix social media links to company profiles Medium Low P2
30 Create dedicated FAQ page Medium Medium P2
31 Self-host Lenis JS library (remove unpkg.com dependency) Low Low P2
32 Add Related Services cross-linking on service pages Medium Medium P2
33 Fix small touch targets on mobile (19-25 per page) Medium Medium P2
34 Create comparison content (Contract vs Direct Hire, etc.) Medium Medium P2
35 Create geographic landing pages High High P2
36 Verify and fix broken links to /portfolio/, /ai-web-design/, etc. Medium Low P2
37 Add LocalBusiness schema with address, phone, hours Medium Low P2
38 Remove or upgrade Font Awesome 4.7.0 Low Medium P2
39 Create downloadable whitepaper / lead magnet Medium High P3
40 Create ROI Calculator interactive tool Medium High P3

| 8. Quick Wins — Week 1
These 12 actions can be completed within one business week with no budget and minimal development effort:

Uncheck "Discourage search engines" in WP Settings > Reading
. Install Yoast SEO or RankMath plugin
. Write 17 unique meta descriptions (150-160 characters each)

. Optimize all title tags with target keywords

1.
2
3
4
5. Add Organization JSON-LD schema (can be added via plugin or functions.php )

6. Fix duplicate H1 tags on the 4 staffing pages

7. Add security headers via .htaccess

8. Suppress Server and X-Powered-By response headers

9. Disable XML-RPC (one-line PHP filter or security plugin)
10. Fix social media links to company profiles (or remove personal links)
11. Submit XML sitemap to Google Search Console

12. Set up GA4 with conversion events (form submissions, contact clicks)

Estimated combined time: 8-16 hours for a developer + copywriter working in parallel.



| 9.30-Day Roadmap

Week 1: Foundation Fixes
« Remove noindex; install SEO plugin; write all 17 meta descriptions
¢ Optimize all title tags with target keywords
¢ Fix duplicate H1 tags on 4 pages
¢ Add security headers and suppress version headers; disable XML-RPC
¢ Add Organization JSON-LD schema site-wide
* Verify Google Search Console setup; submit XML sitemap

e Set up GA4 with conversion tracking

Week 2: Schema & Structured Data
e Service schema on all 12 service pages
¢ FAQPage schema on /ai-automation-services/
¢ BreadcrumbList schema site-wide
¢ JobPosting schema on /jobs/
¢ LocalBusiness schema on /contact/ and /about/

¢ Open Graph and Twitter Card tags on all pages

Week 3: Content Expansion

* Expand 4 thin pages (Al Chatbots, Al Document Processing, Al Workflow Automation, Predictive Analytics)
to 600+ words each

+ Expand Managed Resourcing and Al Application Development to minimum word counts
¢ Publish 3 initial blog posts:

o "What is Al Workflow Automation? A Complete Guide for Enterprise"

o "Contract Staffing vs Direct Hire: Which Is Right for Your Business?"

o "How Al Document Processing Can Reduce Costs by 60%"

¢ Create Team/Leadership page with bios and photos

Week 4: Trust & Social Proof

e Add a minimum of 5 client testimonials with real names and titles
e Add "Trusted By" client logo bar to the homepage
¢ Publish the first case study with quantified results
+ Add Related Services blocks to all service pages

¢ Fix empty heading tags and all missing anchor text



| 10. 90-Day Roadmap

Month 1

Execute the full 30-day plan above.

Month 2: Content Marketing Engine
¢ Publish 4 blog posts per week targeting mid-funnel keywords
e Create 2 additional case studies with quantified ROI
e Build industry-specific landing pages (Healthcare IT, FinTech, Manufacturing, etc.)
¢ Create 2 geographic landing pages (Chicago, and one secondary market)
¢ Develop lead magnet: Enterprise Al Automation Readiness Assessment

e Build dedicated FAQ page with 20+ Q&A pairs

Month 3: Competitive Differentiation
e Publish comparison content vs. top competitors (Robert Half, TEKsystems)
e Launch ROI calculator or assessment tool
e Build out or remove all broken service page links (see Appendix A)
« Implement full internal linking strategy across all service pages
¢ Begin link building campaign (trade press, partner directories, guest posts)
e Add AggregateRating schema once review collection is underway

e Conduct first monthly SEO performance review via Search Console

Target KPIs at 90 Days

KPI Current 90-Day Target

Pages indexed in Google 0 17+ (all current pages)
Total pages of content 17 (many thin) 30+

Published case studies 0 5+

Blog posts live 0 10+

Schema coverage on service pages 0% 100%

Security headers implemented 20f8 8 of 8

Mobile usability score (PageSpeed) Unknown 90+

Organic search impressions (Search Console) 0 First impressions recorded



| Appendix A: Broken Internal Links

The following pages are linked from within the site but were not found during the crawl — these are likely 404
errors or unpublished pages that should be verified and either built out or delinked:

Linked URL Linked From

/portfolio/ /ai-automation-services/

/ai-web-design/ /ai-application-development/
/ai-web-development/ /ai-application-development/
/ai-ecommerce-development/ /ai-application-development/
/ai-internet-marketing/ /ai-application-development/
/ai-erp-crm-integrations/ /ai-application-development/

Recommended action: Verify each URL in WordPress. If the page does not exist, either create it or remove
the link from the source page. Dead links reduce crawl budget and create poor user experiences.

| Appendix B: Social Media Profile Audit

Platform Current Link Issue Recommendation

LinkedIn /company/elite-workforce-inc/ Correct — company page Verify page is active and updated

X [ Twitter @digital_nazar Personal profile Create @EliteWorkforcelnc or remove
Facebook /menazar Personal profile Create company page or remove
Instagram /nashnazar/ Personal profile Create company account or remove

Three of four social profiles link to personal accounts rather than company pages. This undermines
enterprise credibility and is a trust signal failure. Either create branded company profiles on each platform or
remove the links until they do.

| Implementation Checklist

Use this checkilist to track execution. Items are grouped by week and priority.

PO — Day 1 (Do this first, before anything else)
Uncheck "Discourage search engines from indexing this site" in WordPress Admin > Settings > Reading

Verify fix by checking robots meta tag on homepage in browser dev tools



Week 1 — Foundation

SEO Plugin & Meta Tags
Install Yoast SEO or RankMath plugin
Write and publish unique meta description for Home page (150-160 chars)
Write and publish unique meta description for /ai-automation-services/
Write and publish unique meta description for /ai-chatbots-virtual-assistants/
Write and publish unique meta description for /ai-document-processing/
Write and publish unique meta description for /ai-workflow-automation/
Write and publish unique meta description for /predictive-analytics/
Write and publish unique meta description for /ai-application-development/
Write and publish unique meta description for /it-consulting/
Write and publish unique meta description for /contract-staffing/
Write and publish unique meta description for /contract-to-hire/
Write and publish unique meta description for /managed-resourcing/
Write and publish unique meta description for /permanent-direct-hire/
Write and publish unique meta description for /about/
Write and publish unique meta description for /jobs/
Write and publish unique meta description for /contact/
Write and publish unique meta description for /compliance/
Optimize Home page title tag with target keywords

Optimize all remaining 16 title tags with keywords

H1 Bug Fixes

Fix duplicate H1 on /contract-staffing/ (keep one, remove or demote the other)
Fix duplicate H1 on /contract-to-hire/
Fix duplicate H1 on /managed-resourcing/

Fix duplicate H1 on /permanent-direct-hire/

Security

Add X-Content-Type-Options: nosniff headervia .htaccess

Add X-Frame-Options: SAMEORIGIN header



Add strict-Transport-Security (HSTS) header

Add content-Security-Policy header

Add Referrer-Policy header

Add Xx-xss-Protection header

Suppress Server version header ( ServerTokens Prod )
Suppress X-Powered-By: PHP/x.x.x header

Disable XML-RPC ( add_filter('xmlrpc_enabled', '_ return_false') in functions.php )
Analytics & Search Console

Create or verify Google Search Console property
Generate XML sitemap (via SEO plugin) and submit to Search Console

Set up GA4 property with conversion events (form submissions, contact clicks, phone clicks)
Schema — Site-Wide

Add Organization JSON-LD schema to site header (name, url, logo, contactPoint, areaServed, sameAs)

Week 2 — Schema & Structured Data
Add Service JSON-LD schema to /ai-automation-services/
Add FAQPage JSON-LD schema to /ai-automation-services/ (FAQ content already exists)
Add Service schema to /ai-chatbots-virtual-assistants/
Add Service schema to /ai-document-processing/
Add Service schema to /ai-workflow-automation/
Add Service schema to /predictive-analytics/
Add Service schema to /ai-application-development/
Add Service schema to /it-consulting/
Add Service schema to /contract-staffing/
Add Service schema to /contract-to-hire/
Add Service schema to /managed-resourcing/
Add Service schema to /permanent-direct-hire/
Add JobPosting schema to /jobs/

Add LocalBusiness schema to /contact/ and /about/



Add BreadcrumbList schema to all pages
Add WebSite + SearchAction schema to Home page
Add Open Graph tags (og:title, og:description, og:image, og:type) to all 17 pages

Add Twitter Card tags to all 17 pages

Week 3 — Content Expansion

Expand /ai-chatbots-virtual-assistants/ from 315 to 600+ words

Expand /ai-document-processing/ from 356 to 600+ words (add accuracy metrics, file types, compliance)

Expand /ai-workflow-automation/ from 342 to 600+ words (add tool specifics)

Expand /predictive-analytics/ from 320 to 600+ words (add ML frameworks, benchmarks)

Expand /managed-resourcing/ from 299 to 500+ words

Expand /ai-application-development/ from 240 to 600+ words

Publish blog post: "What is Al Workflow Automation? A Complete Guide for Enterprise”
Publish blog post: "Contract Staffing vs Direct Hire: Which Is Right for Your Business?"
Publish blog post: "How Al Document Processing Can Reduce Costs by 60%"

Create /team/ or /about/leadership/ page with bios and photos

Add image lazy loading attributes to all images on Home page (17 images)

Week 4 — Trust & Social Proof
Add minimum 5 client testimonials with real names and titles (homepage and service pages)
Create "Trusted By" client logo bar on homepage
Publish first case study with quantified ROI results
Add "Related Services" cross-link blocks to all service pages
Fix all empty H3 tags on /contact/, /jobs/, /it-consulting/
Fix 16 empty H4 tags on /compliance/
Fix 9 empty H4 tags on /privacy-policy/
Add anchor text to all 23—28 unanchored navigation links
Fix social media links — replace personal profiles with company pages (or remove)
Add phone number, office address, and response time to /contact/ page

Verify all 6 broken internal links (see Appendix A) — build out or remove



Month 2 — Content Marketing & Lead Generation
Begin publishing 4 blog posts per week targeting mid-funnel keywords
Publish second case study
Publish third case study
Create Industries Served page (Healthcare IT, FinTech, Manufacturing, etc.)
Create first geographic landing page (Chicago, IL)
Create second geographic landing page
Develop and publish lead magnet: "Enterprise Al Automation Readiness Assessment"

Build dedicated FAQ page with 20+ Q&A pairs

Month 3 — Competitive Differentiation
Create comparison page: "Elite Workforce vs Robert Half"
Create comparison page: "Contract Staffing vs Direct Hire — Full Guide"
Launch ROI calculator or interactive assessment tool
Build out OR remove all broken service pages (see Appendix A)
Implement full internal linking strategy across all service pages
Launch link building campaign (trade press, directories, guest posts)
Add AggregateRating schema once 10+ reviews are collected
Conduct first monthly SEO performance review in Google Search Console
Fix small touch targets on mobile across all pages (19-25 per page currently)
Self-host Lenis JS library (remove external unpkg.com dependency)

Upgrade or replace Font Awesome 4.7.0
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